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It containsthe Results of the standard Customer Satisfaction Survey

conducted by the USACE HQ and District elementsin the spring of
1996.
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Setting Customer Service Standards

Executive Order 12862
11 September 1993

Standard of Quality
“Customer service equal to the best in business.”

Identify customers to be served
Survey customers to determine needs and satisfaction
Post service standards and measure results

Benchmark customer service performance against the best in
business

Survey front-line employees

Provide customers with options

Provide access to information, services and complaint systems; and
Provide means to address customer complaints.
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One of thedriversof the Standard USA CE Customer Survey was
Executive Order 12862. The main pointsare highlighted onthis

graphic.
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Objectives of Customer Satisfaction Survey

@ To obtain unfiltered, systematic view of customer satisfaction.
@ Toincrease USACE’s Focus on customers and their satisfaction.
@ Toimprove customer satisfaction.

@ To comply with Executive Order 12862.
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The Objectives of the Customer Satisfaction Survey arelisted onthe
Graphic and are self explanatory
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The MP Survey formswere sent out by two levelsin USACE --
HQ mailed survey formsto HQ-level and M ajor

Subordinate Command (MACOM/MAJCOM) or regional levels of

customersfrom Army, Air Forceand Other categories.

District officesmailed survey formsto installation-level

customers.

Thisbriefing summarizesthe National USA CE-widestatisticsfromthe

customer satisfaction survey.
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Source of Survey Responses

Installation Responses Customer Group
by Geographic Region Other
TransAtlantic 17% Air Force

5% 37%

Missouri River
10%

SouthWestern
9%

South
Pacific
7%

Army
North 46%
Atlantic
23%

Organizational Level

HQ
South 5%
Atlantic

16% Installation

81%

North Pacific

11% MACOM

14%

Pacific Ocean Ohio River
10% 9%
Number of Survey Responses (Rate):

I HQ/MACOM = 88 of 178 (49%); Installations/Bases = 369 of 720 (51%)
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« Distribution of responses by Geographic Region, by Customer
Group, and by Organizational Level.

» Geographic Region -- North Atlantic Division had the most
responses (23%) Only Installation responsesareincluded inthispie
chart.

e Customer Group -- al responsesareincluded. Army accountsfor
46% of respondents by Customer Group, Air Forceis37% and Other is
17%.

Other includesNavy, Marine Corps, other Federal agencies,
€ic...

» Organizational L evel -- all responsesareincluded Installation
respondentswere 81%, MACOM respondentswere 14%, and HQ was
5%

» Caveat: Districtsand HQ selected the customersthat were surveyed.

All analysisperformedisbased on those questionnairesthat were
returned.
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Response Rates by Customer Levels

Installations HQ/MACOM ALL
(51%) (49%) (51%)
50 ——— @ @ @ —_—

Army Air Other Army Air Other
Force Force

I Questionnaires Sent [__] Responses Received

Fileis: Lang's B:/bfg-m36.ppt 8 Nov 1996 Page 6

» Response Ratesby Customer Organizational Level.

» Thesolid columns show the number of survey questionnaires
distributed, whilethe patterned columns show the number of survey
guestionnaires returned.

» Theresponserates by category are shown at the top of the patterned
columns.

» Overall, responserateswerevery good, about 51%.

* District responseratesranged from15% to 97%, with the mgjority
falling in the 50% to 80% range.

« Responserates are:

Army Air Force Other Total
Installations 50.3% 52.8% 50.5% 51.3%
HQ/MACOM 49.3% 63.4% 40.3% 49.4%

LL 50.1% 54.2% 46.7% 50.9%
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Customer Satisfaction by Customer Level
Overall Level of Satisfaction - Averages for Question 11

High 5

| Army W Air Force | Other

4.14
391 4.00 4.06

3.63 359

Low 1+

(211) (167) (79) (174) (141) (54) (32 (nn O (3) (1)  (18)
All Installations MACOM H

Total Survey Responses: ALL =457; Installations = 369; MACOM = 66; HQ =22

Individual responses to Q11 shown in parentheses
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* Thischart shows mean responsesfor Question 11QVERALL Level of
Satidfaction, by Organizational Level within customer groups

Army

AirForce

Other.

* Inall cases, the lowest mean scoreswere Air Force.
* Inall cases, the highest mean scoreswere recorded by Other.
* NotetheVery Small Samplesizesfor HQ & MACOM.
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Ratings of USACE by ALL Respondents (Qs 1-11)
(Installation, MACOM and HQ Customers)

Q1 |[Seeks Customer Requirements] |

Q2 |[Manages Projects & Programs Effectively]

Q4 |[Solicits, Listens & Resolves]

Q6 |[Delivers Quality Products & Services|

Q7 ReasonablecastforProducts&Serwce- @

Q8 |[Flexibility in Response to Customer Needs |

Q9 |[Keeps Customer Informed] |

Q10 Corps(?ﬁmceforFutureProducts&SerV|ce5|

Q]_l OVERALL Level of Customer Sansfacno! @

1 Low 2 High 5
Total Respondents (Questions 1-29) = 457
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Summary Data-- mean responsesfor Questions 1-11 for all respondents.
1996 95 (*96 higher, similar pattern to * 95 data)
Q1 3.80 3.69
Q2 3.68 3.63
Q3 3.98 3.95 Treats Customer as Team Member
Q4 3.73 3.70
Q5 3.48 3.40 Provides Timely Service
Q6 3.64 3.66
Q7 3.12 3.10 Reasonable Cost for Products/Services .
Q8 3.72 3.60
Q9 3.73 3.61
Q10 3.62 3.56
Q11 3.66 3.61 Overall Level of Customer Satisfaction
N = 457 490

*All responses placed above ‘3, indicating a positive level of satisfaction with USACE performance.

*In general, the responses to Q.1-Q.11 were divided into three broad categories: significantly above the
mean (green); significantly below the mean (ed); and those falling in between { ).

*Q.1 through Q.10 were assumed to be independently distributed.

*Only questions whose means exhibited a statistically significant difference relative to the means of other
questions were classified into the high or low groups.

«Q.11, correlates well with the observed mean of 3.65 for Qs 1-10.
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Ratings of USACE by ALL Respondents (Qs 12-20)
(Installation, MACOM and HQ Customers)
Q12 [Franning] I § (n=272) |
ey T | |
Q13 [Studies and nvestigations] (n=316) |
£ T | |
Q14 | [Environmental Studies and Surveys] (n=228) |
£ T | |
Q15 [Environmental Compliance and Restoration| (n=211) |
£ T | |
Q16 [Base Realignment and Closure Suppor{ (n=141) |
£ T | |
Q17 | [RealEstate Services] (n=210) |
£ T | |
Q18 [Project Management] (n=402) |
£ T
Q19 [ [Project Documentation (DD1391 etc...| (n=196) |
QZO .Funds Management and Cost Accountln_ @
1 iow 2 4 High S

Total Respondents (Questions 1-29) = 457
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Thisisthe Summary Datafor the Entire Survey for Qs 12-20.
Questions 12-20 represent specific servicesoffered by the Corpstoits
customers.

1996 ‘95 All responses were above ‘3.

Q12 3.74 3.64

Q13 3.78 3.72

Q14 3.77 3.64

Q15 3.69 3.62

Q16 3.80 3.84 Base Realignment and Closure Support  [BRAC]
Q17 3.75 3.70

Q18 3.78 3.73

Q19 3.71 3.55

Q20 341 3.30 Funds Management and Cost Accounting
N = 457 490 Not all respondents use of all of these services.

*The number of responsesfor each of these questionsvaries
considerably.

» Except for Q.20, all meanswere above the mean for Q.1Dverall
Satisfaction.

*Thelowest scoreisQ.20--Itisstatistically significantly different
from Q.11 at aconfidencelevel of 99% or better.
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Ratings of USACE by ALL Respondents (Qs 21-29)
(Installation, MACOM and HQ Customers)

Q21 | Architect-Engineer Comrlacts| : (n=323) |
T [ | |
Q22 | [Engineering Design Quality] (n=351) |
T | | |
Q23 | [Job Order Contracts] (n=107) |
T | | |
Q24 | [Construction Quality] (n=335) |
+ [
25 Timely Completion of Construction|
os I T <
Q26 | Construction Turnover| (n=302) |
+ [
27 Post-Construction Support (Warranty
o I T <
Q28 | End-user Satisfaction with Facm (n=319) |
£ T | |
Q29 [Maitainability of Construction] (n =306) |
1 Low 2 3 4 High 5

Total Respondents (Questions 1-29) = 457
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Thisisthe Summary Datafor the Entire Survey for Qs21-29.

1996 ‘95 Not all respondents use of all of these
services.
Q21 3.70 3.58
Q22 3.55 3.51
Q23 3.89 3.67 Job Order Contracts
Q24 3.71 3.71
Q25 3.45 3.46 Timely Completion of Construction
Q26 3.57 3.58
Q27 3.45 3.42 Post-Construction Support (Warranty)
Q28 3.70 3.70
Q29 3.60 3.53
N = 457 490

*The number of responsesfor each of these questionsvaries
considerably.

*Thehighest scoreinthisgroupingisQ.23Job Order Contracts (mean
=3.89) -- however, itisnot statistically different from Q.11.

*Thetwo lowest scores (means of 3.45) are Q.25 & Q.27 -- they are
statistically different from Q.11 at aconfidencelevel of 95%.
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INSTALLATION
RESPONSES
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Thisisatransition slide indicating that the next charts
contain the survey data from Installation Level customers.
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Ratings of USACE by Installations
Questions1-11
o1 T [Seeke customers Requrements] | 3b3
Q T [Vanages Projects & Pr::grams Effectiveny] . | 371
® !TCm Te;mMembe_ 402
4 | [Soficits, Tistens and R;solves| | 379
Q6 | [Delivers Quality Products and Services| | 368
Q7 -Reasonablecostfor Prloducts&Servmes— 319
Q8 T [Fexibiy Responselto Customers Needs ] | 379
Q9 T Teoscemone Tored ' | 381
s . X
Q10 [Future Choicefor Products & services | | 366
Qu -E- e e T ! 371
1 2 3 4 5
Low Total Installation Surveys =369 High
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» Thechart showsthe mean responsesfor Questions1-11 from
Installation Respondents.

 All responsesaveraged above‘3’, which can beinterpreted asa
positivelevel of overall satisfaction. Only questionswhose means
exhibited astatistically significant differencerelativeto the means of
other questionswere classified into the high or low groups.

» Asindicatedin green, the Corpsscored highest with.3, Treats
Customer as TeamMember . Asindicatedinred, the Corpsscored
lowest withQ.7, Reasonable Cost for Products& Services andQ.5,
Provides Timely Products/Services .

e AsindicatedinblueQ.11,Overall Level of Customer Satisfaction
relatestherespondentsown overall level of satisfaction. Thefigure of
3.66 correlateswell with the observed mean of 3.65 for Q.1 through
Q.10.

* It followsthe same general pattern previously established for the
entire sample. Thereareanumber of written comments specifically
addressing timeliness(Q.5) and cost (Q.7).

» Thelnstallation respondentsrated USA CE higher on all questions
in 1996 than in 1995, but the differenceswere not statistically
significant.
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Ratings of USACE by Installations
Questions 12-20

Q12 |3.7s
+ I I
Q13 Studies & Investigations | 3(82
+ I I
Ql4 | Environmental Studies & Surveys| 3.76
+ I I
Q15 [Environmental Compliance & Restoration] 367
+ I I
Ql6 | Base Realignment & Closure Support (BRAC)| | 388
+ I I
Q17 Real Estate Services |3_76
+ I I
Q18 Project Management | 384
+ I I
ng | Project Documentation (DD1391, etc.) | | 382
Q20 Funds Management & Coat Accounting 3.45
T T T
1 Low 2 3 4 High 5

Total Surveys Received = 369
Fileis: Lang's B:/bfg-m36.ppt 8 Nov 1996 Page 13

Installation Level Respondents -- Questions 12-20.

» Number of respondentsby question variesconsiderably, the sample
sizeisshownin each bar. Same color conventionisused with respect tc
statistical significance.

» Highest scoreisBRAC (Q15).

 Lowest scoreisFundsManagement & Cost Accounting (QZ20), the
sameasin 1995.

* AswithQs1-11, the 1996 averageswere higher than the 1995
averages, but thedifferenceswerenot statistically significant.



Q21
Q2

Q23

Qo7
Q28

Q29

[ CUSTOMER SATISFACTION SURVEY

Ratings of USACE by Installations

Q24 T
Q25

Q26

Questions 21-29

| Architect-Engineer Contracts| | 3.72
+ I I
Engineering Design Quality 36
+ I I
Job Order Contracts (JOCs)) n =88 | 39
I I
|3.7s
I
Timely Completion of Construction 3.49
| 365
Post-construction Support (Warranty ) 353
[End-User Satisfaction with Facility ] | 3.74
+ T |
[WMamtainability of Construction | | 3.64
f T
High

Low Total Surveys Received = 369
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Installation Level Respondents -- Questions 21-29.

» Number of respondentsby question variesconsiderably, the sample
sizeisshown in each bar. Not all respondents use all of these services.
The same color convention isused with respect to statistical
significance.

» Highest scoreislob order Contracts(JOCs) [Q23].

 Lowest scoreswerelimely Completion of Construction (Q25), and
Post Congtruction Support (Warranty) [Q27] -- these questions were

also thetwo lowest in thisgrouping in the 1995 survey.

* Aswith Qs 1-11, the 1996 average score for Qs 20-29 were higher
thanthe 1995 averages, but the differenceswere not statistically
significant.
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Installation Responses

(Question 11, Overall Level of Satisfaction)

5 200
JI,AII (22) Districts All Districts
AR RN T 150
o R
& | g
- 31 ]
[} > 100
2 g
= i
2 .
50 1
1- 4
Districts 0
1 2 3 4 5
Response Category
Low = 25 2N5 + Ny + 0.5N,
High = 5.0 Rg=————=3.9 Mean =371
2N, + N, + 0.5N, Std. Dev... =0.89
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» Theleft chart showstherangeof the Average District responsesfor
Q.11,0Overall Level of Satisfaction, and ontheright the overall
distribution of all installation responses,

 Intheleft chart, individual District meansfrom 22 Districtsfor Q.11

areranked from low to high, shown in the patterned columns. Therang
was from amean low of 2.50 to amean high of5.0. The mean response
of 3.71from all installation respondentssis shown asthe solid bar.

- The number of customer responsesat individual Districts
ranged from alow of 2 to ahigh of 43.

» Theright chart showsthe overall distribution of customer responses
for each response category on the survey form from Low (1) to High (5)
Themeanis3.71, the Standard Deviation is0.89 for the Install ation
Responsesto Q11. Therewere4 Low (1s) and 64 High (5s) in the 364
responses.

* A Weighted Ratio (Rs) was used to compute therelative number of
Positive (4s& 5s) to Negative (1s& 2s) Scoresfrom the Survey
Questionnaires. For Q11, theratiois 3.9 -- thissaysthat there are 3.9
[almost 4] ‘High' scoresfor every ‘Low’ scoreinthesurvey. The
written report contains more information.
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Range of Installation Responses (Qs 1-11)

(from 22 Districts)
High
5

2 |
o
3 |

« A L =
% % s % % %
T 2, (0] Z © I
» D > ) A < [
2 et A Z Z ® o <
50 8 % % Q s %5 2
2 ) ol —Q o, % % &
o, < A 2 x% 03]
2 E % b2
z e (
A 95— Mean Response B 96 - Mean Response
: : : ! : : : : : ‘

Low Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Qi1
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» Thischart and the next two chart shows the ranges (minimum to
maximum) of the mean responsesfor the Districtsfrom the 369
Installation Surveys (the blue bars) for the Survey Questions. These
chartsshow agood system performancefor USA CE, high average, only
afew outliers.

» Each bar containsinformation from 22 data points, the average distric
score by district. It also showsthe high and low district average score,
aswell asthe 1996 mean (black square), and the the 1995 mean (Red
Triangle).

* Thesamplesizefor District surveysranged from alow of 2to ahigh
of 42.

* Information for Selected Questionsisshown Below.

Min-Dist M ean-96 M ean-95 Max-Dist
Q3 3.00 4.02 3.93 5.00
Q6 2.25 3.68 3.64 4.83
Q5 2.89 351 3.40 5.00
Q7 2.50 3.19 311 4.50
Q20 275 3.45 3.28 5.00
Q25 292 3.49 341 5.00
Q27 267 3.53 3.40 5.00

Q11 2.50 3.71 3.60 5.00
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Range of Installation Responses (Qs 12-20)

(from 22 Districts)

High
5
4 u _— E— S — S S —
] n
. a 2 n sy
| |
A
3 [ [ 9 [ p—
< < 3
P % % Z 1
£ % i) B g %
(S k) % Z Y % Y %
2 ) e ¥ P e Z—
2 © & 2 2
3 %,
A 95— Mean Response B 96 - Mean Response
1 t t t t t t t t

Low Q12 Q13 Q14 Q15 Q16 Q17 Q18 Q19 Q20
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* Installation Responses

* Questions12-20 -- Thischart showsthe Ranges (minimum to
maximum) of installation-level customer responses (indicated by the
blue bars). The 1996 mean of the 22 Districtsisindicated by the black
square, the 1996 mean for the 18 districtsisthe Red Triangle.

» Thegreatest range of responseisfound in theresponsesto Q.16,
Project Management , and Q.19, Project Documentation .

» The 1996 meansare greater than the 1995 meansfor each Question.
(Differencesin means between 1996 and 1995 for Qs 19 and 20 are
Statistically Significant at aConfidence Level of 95%.)

» Thesmallest rangeisin Q18Base Realignment and Closure (BRAC).
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Range of Installation Responses (Qs 21-29)

_ (from 22 Districts)
High
5
4 1 — s [ . — — — —
n x 3
s " : " 2 h 4
3 -_’3‘7\ % ey i i
%, % 3. 2 —— o %
2,
%3 S O ) 5 %
@ % % Z O} % q 2
S Z Q Py % ‘l S
2 2 5% 2 3 Z
% o 3 %.
z o
A 95 -- Mean Response Bl 96 -- Mean Response
1 t t t t t t t
Low Q21 Q22 Q23 Q24 Q25 Q26 Q27 Q28 Q29
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* Questions20-29 -- Thischart showsthe range (minimum to
maximum) of thelnstallation responses by question (blue bars) aswell

asthe 1996 Mean responsefor 22 districts (black square) and the 1995
mean for 18 districts (red triangle).

» Thegreatest range of responseisfound in Q.26Construction

Turnover [ 266 responses|,and Q.27, Post-Construction Support
(Warranty) [ 247 responses).

» Theleast range of responseisfound in theresponsesto Q.21,
Architect-Engineer Contracts| 337 responses].

» All 1996 meanswere greater than thel995 means. Theincreasesin Q
21 & 29 were statistically significant at aconfidence level of 95%.

8 Nov 1996 Page 18




[ CUSTOMER SATISFACTION SURVEY w

COMMENTS
(Section |11 of Questionnaire)

* 67 % of Respondents (306) Gave Comments

Respondents Plus Minus Mixed Neutra
at Installations 28%  37% 29% 6%
a HQ/MACOM 18% 43% 35% 4%
ALL 26% 38% 30% 6%
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Thelast section of the questionnaire was narrative commentsand was
optional. Two thirdsof the survey respondents gave usvery some
very useful informationintheir remarks.

« Commentswererated as Plus (positive), M inus(negative), Mixed
(positive & negative), or Neutral. Themixed (positive/negative) rating
contained both plusand minus statements. Neutral responseswere
those providing suggestionsfor future Corpsaction without any
indication whether the respondent was satisfied or dissatisfied with
existing conditions.

*AttheHQ level, 67% of respondents provided comments (N=3). Of
those providing comments, 50% are positive and 50% are negative.

*AttheMACOM level, 84% of respondents provided comments
(N=32). Of those providing comments, 11% are positive, 52% are
negative, 33% mixed, and 4% neutral.

» Atthelnstallationlevel, 67% of respondents provided comments
(N=174). Of those providing comments, 28% are positive, 37% are
negative, 29% are mixed, and 6% are neutral .

* Positiveresponsesoften arelinked to specific personnel/staffing of
theDistrict asawhole.

* Negative commentsreflect concernsabout cost, timeliness, design
guality, construction quality, and post-construction support (warranty).
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Sample comments from...

The COE has supported me to my
satisfaction. The COE has listened to my
needs/inputand responds accordingly.
The COE's willingness to be present at on-
site to support meetings and critical actions
is greatly appreciated. Please continue to
serve your customers in this manner.

This District provides timely and quality
service. Itis very comforting to me as

Commander to know that the District is
there and can be counted on when |
need help.

The plan is to use your services as
often as possible. The problem is
that the cost for these services is
extremely high and there is no
flexibility in price.

Timely completion of contracts and
construction turnover difficulties
continue to affect your image. The
last inches of a project take an
enormous amount of energy to
bring to closure and turnover dates
are continually revised and hard to
depend and plan on.

Overall support has improved over the!
past year. Initial support was very
poor.

.. Army customers
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« Thischart shows sample commentsfrom the 1996 Army
customers.

* HQ[n=3], 67% provided comments: 50% Positive & 50%
Negative.

* MACOM [n=27], 84% provided comments: 11% Positive, 52%
Negative, 33% Mixed and 4% Neutral .

e Installation [n=174], 67% provided comments: 29% Positive, 34%
Negative, 30% Mixed and 7% Neutral .
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Sample comments from...

Based on daily interaction, I'm
extremely impressed with the
quality of service we receive. The
Corps is always responsive to our
needs and regularily intercedes
with contractors on our behalf to
keep projects on track and keep
our customers happy.

Excellent service overall.
Only areas where I'm less
satisfied: construction
completion dates seem to
creep; turnover of facility

needs to be more clear,
there is often confusion over
when warranty

| appreciate being asked my opinion about my
satisfaction. This alone is a huge step in the

right direction and a clear indication that things
are improving. Itis very important that they do
improve as no matter how much | like the ability
to “vote” with my feet, it appears that the captive
nature between the Air Force and the COE will
continue for some time.

We're seeing gradual improvement
in all areas. We expect this
forward motion will continue.

Reduce overhead and/or
administrative costs. We
are taking our business

elsewhere because we can
get the same product for
much less money

...Air Forcecustomers
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« Samplecommentsfrom Air For ce customers.

* AtHQ[n=1], 100% of respondents provided comments. 100% are
Negative.

« AtMACOM [n=141], 70% of respondents provided comments:. 53%
areNegativeand 47% areMixed.

 Atlinstallation[n=141], 63% of respondents provided comments:
19% are Positive, 48% are Negative, 28% are Mixed, and 5% are
Neutral.
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Sample comments from...

If the District's management continues to improve
as it has recently, and the bureaucratic obstacles
to productivity are reduced, you should be able to
achieve improvements in user satisfaction as well
as a reduction in your own frustration.

Since last year, your staffing additions
have helped the respective activities
work with the many complex issues in
their areas. As aresult, this year’s
survey shows a moderate increase in
satisfaction level.

be part of the public sector.

o

Very happy with quality of people;
process and cost are high. May just

/

... Other customers
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« Sample comments from Other customers.

* AtHQ[n=18], 67% of respondents provided comments: 42% are
Positive, 25% are Negative, and 33% are Mixed.

« AtMACOM (Regional) [n=7], 100% of respondents provided
comments. 43% are Positive, 14% are Negative, 14% Mixed, and 29%
Neutral.

» Atlnstallation [n=54], 61% of respondents provided comments. 46%
arePositive, 18% are Negative, 24% are Mixed, and 12% are Neutral .
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"W FY96 Survey Results
(Weaknesses)

® #1 Reasonable Costs[Q7--3.12]

® #2 Timely Services [Q5--348]

® #3 Funds Management & Cost Accounting [Q20--3.41]
® #4 Timely Completion of Construction [Q25--3.45]

® #5 Post-Construction Support (Warranty) [Q27--3.45]
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Thesewerethe areas of Relative Weaknessfor USA CE from the 1996
Customer Survey.

» Shown with each Areaisthe Question Number and M ean score for the
entire survey.

* Thefirsttwo areasarefrom Section | (Qs 1-11) of the Questionnaire.

* Thelast threeareasare from Section |1 (Qs 12-29) of the
Questionnaire.
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Summary Observations

® Qverall, the second iteration effort was successful !!

® The results basically repeat the pattern seen in 1995:

+ Partnering - Cost
- Timeliness

® Other results on Specific Areas of Expertise:
+JOCs - MACOM/MAJCOM Responses
- Post Construction Support (Warranty)

- Timely Completion of Construction
- Funds Management & Cost Accounting

® The challenge for the USACE Military Programs Team --
Use Feedback to improve!
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SUMMARY OBSERVATIONS
» The Green color indicatesthe most positive points.

» TheRed color indicatesthelowest scoresreceived by USACE onthe
Ciustomer Satisfaction Survey.

* It wasaSuccessful Survey.
» Key istousedatafrom Survey toimprove performance USA CE-wide



